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The paper considers the place of marketing
in educational activities that make marketing
and use in the management of the institution
in modern terms, developed guidelines for the
formation of the marketing in higher education,
analyzed marketing approach in education.
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, ,  (public relations – PR), 

(sales promotion)  (direct marketing).
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 1 V -

.

 1

V [3]

,

. ,  PR ,

, %

15 9 3 – 20,0 –

. 4 1 2 – 50,0 –
. 4 4 2 1 500 25,0

. 16 4 8 2 50,0 50,0

. 16 11 9 4 56,3 36,4

. 4 1 2 1 50,0 100,0

. 7 1 3 – 42,9 –

. 12 4 3 3 25,0 75,0

.
7 3 2 1 28,6 33,3

. 5 1 1 – 20,0 –
. 5 3 3 3 60,0 100,0

. 9 1 3 – 33,3 –
. 9 6 4 2 44,4 33,3

. 6 0 3 0 50,0 –
. 13 3 12 0 92,3 –

. 7 3 2 0 28,6 –
. 5 2 3 2 60,0 100,0

. 8 1 3 0 37,5 –
. 5 4 3 0 60,0 –

. 14 10 10 5 71,4 50,0
. 8 3 2 1 25,0 33,3

. 3 3 1 0 33,3 –
. 4 2 3 0 75,0 –

. 4 2 1 0 25,0 –

. 5 0 3 0 60,0 –
. 22 33 17 16 77,3 48,5

. 1 1 1 0 100,0 –
218 113 109 44 50,0 38,9
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