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Abstract. The article deals with the views of foreign and domestic economists on understanding the essence of the
notion of intangible assets (IA) and its role in the management system of the enterprise. The main purpose of the study
is to improve the conceptual apparatus of this category. Systematization of literary sources and approaches to
understanding the essence of the IA has shown that there are different approaches to the definition of their essence
(economic, legal, accounting, evaluation), which are disclosed in the scientific literature and regulatory documents. The
topicality of solving this scientific problem lies in the fact that due to the existence of differences in economic, legal,
accounting and valuation approaches to understanding the essence of IA there is a significant gap between the
methodology of accounting IA and modern management requirements. The difficulty in interpreting the concept of IA is
caused by the fact that they include different objects by nature. The signs characterizing IA are analyzed and singled
out. The advantages and disadvantages of topical approaches to the definition of the nature of the IA, which are disclosed
in the scientific literature and normative legal documents, are revealed. It is proposed to clarify the interpretation of the
concept of «intangible assets» where the economic, legal, accounting, valuation aspects are combined. It is
recommended to consider intangible assets as identifiable and evaluated long-term and current assets that are not
physically embodied, and represent the rights to intellectual property, the use of natural resources, property and
organizational and economic privileges. In addition, they are able to bring economic benefits and have the property to
influence the formation of value enterprises, increase their profitability and competitiveness. It is proposed to clarify the
wording of the definition of IA in the Law of Ukraine «On state regulation of activities in the field of technology transfer»,
which will more fully disclose the rights to IA objects for the groups listed in PAS 8, the Accounts plan and in the
Methodological Recommendations for accounting of intangible assets.

Keywords: recognition, identification, intellectual property, intellectual capital, fixed assets, intangible assets (IA),
non-monetary assets, non-current assets, accounting, valuation.

Introduction. The notion of intangible assets (IA) is used in the accounting and valuation activities, legal
and managerial spheres, therefore this economic category has a number of differences in its interpretation:
in the provisions of the accounting standards of (PAS), in regulatory documents and in the economic
literature. The complexity of accounting intangible assets is that by nature they include different objects. Due
to the fact that today there are and continue to be created various intangible assets, as well as due to
differences in economic, legal, accounting and valuation approaches to understanding their essence, there
is a significant gap between the methodology of accounting IA and modern requirements of the economy.
This necessitates the study of the essence and refinement of the concept of IA to create a unified
methodological approach.

Literature Review. Theoretical and methodological issues concerning the disclosure of the essence of
intangible assets and their role in the activities of economic entities and the economy as a whole are
considered in a number of scientific works of such scholars as T. M. Banasko (2010), I. A. Bihdan (2003),
I. A. Blank (2007), N. M. Brazilii (2007), A. Delios, P. W. Beamish (2001), J. H. Dunning (1993), V. M. Dyba
(2017), E. S. Hendriksen, M. F. Van Breda (2000), J. R. Hitzner (2008), Yu. A. Horohovets (2018), L. A. Joia
(2000), R. S. Kaplan, D. P. Norton (2004), I.I. Kryshtopa (2008), B. Lev (2003), I. M. Lepethan (2010),
R. Morck, B. Yeung (1992), B. Needles, H. Anderson, J. Coldwell (2004), I. Nonaka, H. Takeuchi (1995),
V.F. Palii, V.M. Palii (1998), Yu.V Pysarenko (2008), M.V. Plekan (2013), T.V. Poliova (2006),
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V.V. Satovskyi (1998), V.V. Sopko (2000), I. Ye. Starko (2015), T.A. Stewart (1997), Sun Lin (2001), V.S.
Shelest (2014), S.V. Shulha (2006), O. M. Udovychenko (2007), O.V. Vakun (2013), and others.

However, despite the considerable progress and high scientific level of publications on these issues,
many aspects regarding the importance of the role of intangible assets in the modern economy require further
study. The dynamics of the post-industrial society, which is associated with the rapid development of the
services sector, education and science, a significant increase in specialized knowledge in various fields,
creates new challenges aimed at forming a unified theoretical framework that reflects all aspects of such a
difficult economic category as IA. Today, the regulatory framework for recording and conducting transactions
with A is in a state of change and needs further improvement. In view of the above, it is necessary to analyze
existing approaches to understanding the nature of the IA and to improve their interpretation.

The purpose is to study domestic and foreign experience to understand the essence of the concept of
«intangible asset» and the improvement of the conceptual apparatus of this category.

Results. Currently, economists have highlighted key positions taken by the IA in the development of the
world economy. The evidence of this is the work carried out by Ocean Tomo (Ocean Tomo, 2017), which
provides intellectual property asset management services, and conducts annual research on the market
value of (IA). They found that 500 US joint-stock companies with the largest market capitalization for 40
years had a change in a specific weight of tangible assets in relation to intangible assets. During this period,
the share of (IA) increased from 17% to 84% (Fig. 1). This indicates that there is a steady upward trend in
share growth (IA) over a long period in the market value of companies. Therefore, today there is a need to
improve the organization of categorical apparatus, accounting methodology (IA) in order to improve their
management.
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Figure 1. Intangible Asset Market Value Study
Sources: Intangible Asset Market Value Study, 2017 (Ocean Tomo, 2017).

Among economists, there are different approaches to defining the notion of «intangible assets» such as
economic, legal, accounting, evaluation. These approaches reveal the essence, place, role and value of
intangible assets for the development and implementation of financial and economic activities of the entity.
At the same time, a variety of approaches to the identification of intangible assets creates complexity and
difficulty understanding their essence, disclosed in the scientific literature and regulatory documents on this
issue. The explanatory economic dictionary (2009) states that intangible values are values that are not
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physical objects but have a monetary value. These are patents, technological and technical latest
developments, projects, other intellectual property objects, leases and other rights.

According to E.S. Hendrixen and M.F. VVan Bredf (2000), intangible assets are objects that do not have
a real embodiment. In order for an asset to be considered an intangible asset, it is necessary that it
corresponds to the definition of an asset, it is measurable, significant and reliable. B. Lev (2003), treats
intangible assets as intangible sources of value that are generated by innovations, unique organizational
projects or practices of human resources management.

J. R. Hitchner (2008) believes that intangible assets are codified descriptions of specific knowledge that
can be owned and, if necessary, traded. According to B. Needles, H. Andersen and D. Caldwell (2004),
intangible assets (non-material assets) are long-term assets that are not physically present. Their value is
the long-term rights or benefits that they give to the owner (patents, copyrights, firm prices, trademarks,
special privileges, licenses, formulas, technology).

According to R. S. Kaplan and D. R. Norton (2004), intangible assets are the main source of sustainable
value creation. They see them as «knowledge that exists in the organization to create a different advantage»
and «the ability of employees to meet the needs of customers». According to scientists, intangible assets
include such diverse subjects as patents, copyrights, labour force knowledge, management, information
systems and work processes. Delios A. and Beamish P. W. (2001) outlined the prospects of IA's influence
on international expansion and its success. They noted that various companies that carry out geographic
business diversification must adopt the existing benefits of intangible assets in order to be competitive in the
new market conditions. Their works also mentioned the views of other scholars who emphasized the
important role of IA in business development, namely: Intangible assets are the basis for company motivation
to enter new geographic markets (Dunning, 1993). Intangible assets create advantages in their country,
which can be used in foreign markets. Intangible assets encourage firms to geographically diversify, as
growth in new markets does not reduce the value of assets with intensive use of information on the domestic
market (Morck & Yeung, 1998).

L.A. Joia (2000) notes that the IA is the core of the knowledge economy. The current balance sheet and
profit and loss account are reports on the company's operations for today but are not reliable tools for
evaluating its results in the near future. According to Stewart (1997), accountants cannot measure the
company's intellectual capital. And this hidden treasure today is something that really matters in society.
Knowledge replaced the land, labour and capital as a contribution of knowledge-intensive companies.
Despite the progress made in understanding the nature of knowledge — both tacit and explicit — and its
transfer mechanisms within the company (Nonaka and Takeuchi, 1995) and among their partners
(Badaracco, 1991), the long and difficult road of negotiations ahead of us before we will have reliable
measurements for this intangible capital. According to V.F. Palii and V.M. Palii (1998) the package of
intangible assets is property objects that do not have the material content or this content is not decisive for
its productive use, or material and substance content is not considered due to legal constraints. Sopko V.
(2000) under the intangible assets understands the par value of objects of industrial and intellectual property,
as well as other similar property rights, which are determined by the object of ownership of a particular
enterprise (economy).

Blank I. A. (2007) notes that intangible assets are a group of assets of an enterprise that does not have
a real form, including objects of intellectual (including industrial) ownership. To this group of assets of an
enterprise, he refers goodwill, acquired by the enterprise the right to use certain natural resources, software
products, trademarks, patents, know-how and other similar types of property values, which are established
by the relevant legislation and are reflected in the balance sheet of the enterprise. Udovychenko O. M. (2007)
offered his approach to understanding all non-material objects (NMO), dividing them into three groups, which
include: intangible assets (lA); intangible resources (IR); non-material factors (NMF). He justifies his
approach by the fact that it is impossible to combine all objects that are related to non-material in one
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definition. Intangible assets (IA). An entity is identified as an intangible asset if it has no material structure,
is owned by the organization, may be separated from the organization for further sale or other disposal and
is a source of future economic benefits. Intangible resources (IR). Objects that do not have a material
structure controlled by the company, which is the result of operations carried out by the organization earlier
orincurred costs and are able to bring organizations the economic benefits in the future. Non-material factors
(NMF). The unformalized and uncontrolled possibilities of the enterprise to create new values that provide it
with a competitive advantage.

Also, for the disclosure of the nature of the NMA, the results of the dissertation research of domestic
scientists on the accounting, analysis and audit of intangible assets from 1998 to 2018 on the speciality
08.00.09 (08.06.04) were studied. Approaches to the definition of the essence of the IA are set out in the
dissertation research of domestic scientists (1998-2018) are given in Table. 1.

Table 1. Approaches to the definition of the essence of the IA presented in the dissertation
research of domestic scientists (1998-2018)

Author, year of the The essence of intangible assets
dissertation defence
1 2
V.V. Satovskyi Irreversible long-term assets that are not material, but have value and can bring profits
(1998) to the enterprise
Lin Sun (2001) Irreversible long-term assets that do not have a material form, but have cost and
functionally can bring profits to the enterprise
I. A. Bihdan They are one of the types of enterprise resources, representing certain rights and
(2003) benefits that allow the owner to engage in business activities for the purpose of obtaining
economic benefits
T.V. Pliova Legally recognized non-negotiable assets of the enterprise, in the form of various rights
2006) that have a special purpose, real value and are capable of bringing their owner (user)
profit or other benefits
S. V. Shulha Economic and legal interpretation of intangible assets is given. By legal criteria, the rights
(2006) arising from licensing, copyright and other transactions, and not licenses themselves,

software products, trademarks, etc., are recognized under intangible assets. Rights and
other intangible assets may also arise from an enterprise resulting from the conclusion
of civil-law agreements, which include, in particular, copyright agreements, research and
development agreements. It is proved that the economic criteria of assigning objects to
intangible assets are the possibility of their identification, the ability to profit and long-
term (more than a year) the nature of the use of intangible assets at the enterprise

N.M. Brazilii The essence of intangible assets manifests itself in the fact that they are one of the types
(2007) of enterprise resources that represent various rights and privileges, including intellectual
property obtained through intellectual activity, which enables the holder to carry on
business activities in order to obtain additional economic benefits compared to
competitors. Having non-material nature, they become noticeable only in the process of
production and sale of products, and only in combination with means, objects of labour
and labour force, because their effect is manifested only in such a combination.

. 1. Kryshtopa Identify an intangible asset as a non-monetary asset that is not material in nature as a
(2008) resource of an enterprise controlled by it as a result of past events and has a material
medium that is substantiated by proprietary rights, the use of which will result in obtaining
expected economic benefits in the future, can be identified, reliably evaluated and used
for more than 12 months in various business activities of the entity
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Continue Table 1

1 2
Yu. V. Pysarenko Intangible assets are non-monetary assets that are non-material, can be identified and held
(2009) by the enterprise for future economic benefits. The author specified methodical approaches

to the essence of intangible assets through a more complete definition of the features and

characteristics of this type of assets

T. M. Banasko Intangible assets in the broad sense should be understood as the totality of intangible
)

2010 non-monetary factors having the nature of exclusive rights and ensuring the receipt of
economic benefits in the future.

|. M. Lepetan These are valuable non-monetary assets, property rights, which are part of the

(2010) intellectual capital of an enterprise, which is created independently or is engaged from
the party and capable of bringing economic benefits.

0. V. Vakun In the broad sense, as a collection of all intangible assets (including intellectual capital

(2013) and intangible assets obtained not as a result of intellectual activity), which meet the
requirements for their recognition as assets in accordance with the national P (S) BO

M. V. Plekan The author summarizes three main approaches to the definition of the concept of

(2013) intangible assets: economic, legal and accounting (economic resource and capital, object
of law, assets)

V. S. Shelest The set of documented, exclusive and non-exclusive proprietary rights to intellectual
(2014) property rights, rights to use property rights and specific rights that allow identifying non-
monetary assets and capable of bringing future economic benefits
I. Ye. Starko A special type of asset that is not materially identifiable, can be identified and evaluated,
(2015) is innovative, generates economic benefits for the enterprise, affects its financial and

economic potential and market value, and has a long useful life
V. M. Dyba These are resources of non-material origin, providing the economic entity with the ability
(2017) to improve the quality of their products (services), systems of their reproduction and

marketing, which increases the competitive advantages of the entity in the market

Yu. A. Horokhovets |These are inconceivable resources derived from creative or innovative activities, for
(2018) which lack physical wear and tear and a high risk of moral wear, a low level of liquidity,
and their total value at the enterprise should be calculated based on the use of non-ad
hoc approaches

Source: compiled by the authors.

From the above definitions, it is clear that there is no unambiguous approach to the interpretation of the
concept of «intangible assets» among scientists. Each author emphasizes his or her the most important
signs of IA in his opinion, which best characterize this difficult economic category.

While studying the different approaches of scientists to the interpretation of the concept «intangible
assetsy, it is established that they primarily emphasize the following: it is irreversible long-term assets; have
no material form (real embodiment); capable of generating profit (economic benefits); represent the rights
and benefits for entrepreneurial activity; a certain type of enterprise resources; they have value (to be
appreciated); can be identified (even separately from the enterprise). To a lesser extent, the researchers
state that IAs are non-monetary assets, fixed assets (factors, resources), intellectual property objects,
property rights, part of the intellectual capital of an enterprise that they are innovative in nature, and they can
be owned and trade.

The abovementioned definitions rarely mention such characteristics of 1A as controlling by the enterprise;
belonging to the organization; having a material carrier; no liquidation value; using for different types and
spheres of the enterprise's activity; meet the requirements for recognizing assets in accordance with PAS;
having a low level of liquidity; reflection in the balance sheet of the enterprise; lacking of physical wear and
risk of moral wear.

136 Marketing and Management of Innovations, 2019, Issue 1
http://mmi.fem.sumdu.edu.ua/en



Z.-M. Zadorozhnyi, V. Yasyshena. Intangible Assets as an Accounting and Management Object

The dubious characteristics of IA that occur in the definition of scholars include the following: created
independently or engaged from the party; obtained as a result of creative or innovative activity; are
meaningful and reliable; generated by unique organizational projects or practices of human resources
management; codified descriptions of specific knowledge; have a par value of objects of industrial and
intellectual property and other similar property rights.

In our opinion, the inclusion in the definition of IA attributes «created independently» [19] is not
appropriate to introduce into the understanding of the nature of the IA because the issue of internal
generation of the A is quite controversial. In Item 49 IAS 38 «Intangible assets» it is noted that as a result
of the incurred expenses for the generation of future economic benefits, the A is not created, but contributes
to the internally generated goodwill that does not meet the criteria for recognition of IA. Also, in paragraph
51-56 IAS 38 it is noted that in order to assess whether the internally generated IA criteria for recognition are
to be assessed, it should be classified to a stage of the research or development stage. At the research
stage, no A should be recognized, and at the development stage in accordance with paragraph 57 IAS 38
it is necessary to be cautious to recognize the objects of the IA only if they prove their conformity to the
specified conditions in the positions set forth in this paragraph, which in practice make it very difficult. Also,
in paragraph 63 it is stated that internally generated brands, titles, titles of publications, lists of clients ...
should not be recognized as IA.

Inclusion in the definition of such characteristics as «obtained as a result of creative or innovative
activity» (Horokhovets, 2018), as well as «generated by unique organizational projects or practice of human
resources management» (Lev, 2003) is difficult, for example, to link with the rights to use natural resources
(subsoil, other natural resources, geological and other information on the natural environment), property
(land, building, rental of premises).

It is noted in E.S. Hendrixen and M.F. Van Breda’s (2000) definition that the object to be considered an
IA must correspond to the definition of the asset, be measurable, significant and reliable. One can agree that
an object will be considered an IA when it meets the definition of an asset and should be measurable, but
there are doubts as to the characteristics of the 1A object as meaningful and reliable. In our opinion, the main
aspect is the recognition of an intangible asset, which includes the following:

— the conformity of an intangible asset to its definition;

— the possibility of identification;

—  asset control;

—  future economic benefits;

—  period of use for more than one year;

—  reliable determination of value;

— the presence of supporting documents for the right of use or ownership.

Inclusion to the 1A concept such a definition as «codified descriptions of specific knowledge» (Hitchner,
2008) is sufficiently complex for perception and understanding of a character that does not reveal the
essence of the IA. V. V. Sopko’s definition indicates that under the IA it is necessary to understand «the
estimated value of objects of industrial and intellectual property and other similar property rights...» (Sopko,
2000). In our opinion, understanding under the 1A as «conditional value of objects is not well-founded, since
an important aspect of the recognition of the IA is a reliable determination of its value. Also, in this definition,
it is necessary to clarify the disclosure of the IA objects. Under intellectual property, it is necessary to
understand the rights enshrined by law in the results of intellectual activity in the artistic, literary, scientific
and industrial spheres. Thus, objects of intellectual property rights include rights to commercial designations;
rights to industrial property objects; copyright and related rights, which are more detailed in PAS 8. It follows
that in the definition it is not necessary to separately distinguish objects of industrial value, because they are
part of intellectual property. And other similar property rights should be disclosed if these are rights to use
natural resources, property, organizational, economic and other benefits.
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The following approaches of scientists to reveal the essence of the IA, such as obtaining a profit
(Pysarenko, 2008), influence on the financial and economic potential and market value of the enterprise
(Starko, 2015); the ability to improve the value of products, the system of sales, enhance the competitive
advantages (Dyba, 2017) are important. These approaches have a new understanding of the nature of the
IAs in the modern economic environment and indicate that IAs have a significant impact on the formation of
the value of the enterprise and the competitiveness of the domestic economy as a whole.

It should be noted that the scientific literature also raises questions about the registration of the IAs
whose term of use is less than a year (copyrights, rights to know-how, use of property, etc.), the cost of which
is written off for expenses of the reporting period, which understated the production potential of enterprises.
According to (Bihdan, 2003) it is logical to reflect them in the balance of current assets as high-value
intangible assets, as well as to substantiate the need to recognize their assets.

M. Z. Nykoliuk’s (2008) work, the 1A is identified as negotiable and non-negotiable non-monetary assets
that are not material in nature, are objects of intellectual property and other property rights recognized as the
object of ownership of a particular physical or legal entity held at the enterprise for future economic benefits.
He also proposes, in connection with the allocation of the category of negotiable intangible assets, the need
to formulate appropriate methodological accounting for such objects — separate accounts, valuation and
recognition methods, write-offs at expiry, reporting in accounting, etc.

In our opinion, |. A. Bihdan (2003) and M. Z. Nykoliuk’s (2008) proposals deserve attention. If, according
to economic nature, ineligible non-current tangible assets (INCTA), the whose planned use term exceeds
one year, corresponding to low-value high-wearing items (HWI) which are current assets with a planned life
of up to one year, then why can they not be reversible (current ones)? I. A. Bihdan (2003) for the accounting
of reversible I1A proposes to use a sub-account 221 «Quick-wear intangible assets» to the account 22 «Low-
value and high-value items». Since the 1As do not have the material expression, they cannot be objects that
are accounted for in the sub-account 221 «Quick-wear intangible assets». Therefore, in our opinion, these
assets would be more appropriate to account for 29 «Current intangible assets» in a separate account.

Today, the issue of accounting for current intangible assets is poorly investigated and controversial.
Therefore, further research should be directed to the development of accounting methods for current IA, as
well as the introduction of their definition in the accounting theory and practice.

It should be emphasized that trademarks, commercial names, inventions, utility models, industrial
designs, plant varieties, animal breeds, layout of integrated circuits, commercial secrets, literary, artistic,
musical works, computer programs, phonograms, video games, etc., should not be understood directly under
the objects of the IA, but rights to use them.

The accounting and valuation approach to understanding the substance of intangible assets is disclosed
in the following legal documents: IAS 38 «Intangible Assetsy; International Standard for Valuation 210
«Intangible Assets»; PAS 8 «Intangible assets»; National Public According Standard in the public sector 122
«Intangible assets»; Methodological recommendations on the accounting of intangible assets.

According to the International Standard for Valuation 210 «Intangible Assets», the intangible asset is a
non-monetary asset that has economic properties. It has no physical substance but provides rights and
economic benefits to its right holder.

In accordance with IAS 38, «Intangible Assets», an intangible asset is a non-monetary asset that has no
physical substance and can be identified.

According to PAS 8 «Intangible assets», an intangible asset is a non-monetary asset that is non-material
and can be identified.

In the Methodological Recommendations on the Accounting for Intangible Assets, intangible assets are
non-monetary assets that are non-material and can be identified (regardless of the useful life (exploitation)).
Non-monetary assets are assets, except cash, their equivalents and receivables in the fixed (or definite)
amount of money.

138 Marketing and Management of Innovations, 2019, Issue 1
http://mmi.fem.sumdu.edu.ua/en



Z.-M. Zadorozhnyi, V. Yasyshena. Intangible Assets as an Accounting and Management Object

In the 1A definition, the ISV 210 notes the economic properties of the IA, but this is a rather blurred
characteristic of this economic category, which does not reveal their essence. To eliminate discrepancies in
the definition of A, the guidance given in ISV 210 should be as described in IAS 38.

Currently, the interpretations of the IA concept in the accounting standards and recommendations are
identical and do not contradict international standards. However, in the Methodological Recommendations
on the Accounting of Intangible Assets, in determining the intangible asset, it is specified that the period of
their productive use may be different without any restrictions. This approach can be understood in two ways,
and it can make a misunderstanding about the recognition of an intangible asset. Therefore, this clarification
should be removed from the definition given in the methodological recommendations.

The legal approach to understanding the essence of the components (various types of intangible assets)
included in intangible assets is disclosed and regulated by the following regulatory documents: the Civil Code
of Ukraine; Economic Code of Ukraine; Tax Code of Ukraine; Law of Ukraine «On Accounting and Financial
Reporting in Ukraine»; Law of Ukraine «On the Protection of Rights to Plant Varieties»; Law of Ukraine «On
Protection of Rights to Inventions and Utility Models»; Law of Ukraine «On Protection of Rights to Industrial
Designs»; Law of Ukraine «On the Protection of Rights to Trademarks for Goods and Services»; Law of
Ukraine «On Copyright and Related Rights»; Law of Ukraine «On Protection of Rights to Integrated Circuits
Topography»; Law of Ukraine «On State Regulation of Activities in the Sphere of Technology Transfer».

Of all the above-mentioned laws of Ukraine, the definition of the term «intangible asset» is disclosed only
in the Law of Ukraine «On State Regulation of Activities in the Field of Technology Transfer» as an object
(s) of intellectual property rights, as well as other similar rights recognized in accordance with the procedure,
established by law, object of property rights. The definition of the IA, specified in this law, needs to be clarified
and set forth in the following wording: intangible asset is an object (s) of intellectual property rights, as well
as rights to use natural resources, property, organizational, economic and other benefits recognized in the
procedure established by the legislation. This definition will more fully disclose the rights to the 1A objects for
the groups listed in PAS 8, the Accounts plan and the Methodological Recommendations for the Accounting
of Intangible Assets. Due to the fact that the IA is a complex category, which is constantly improving and
changing under the influence of time, it is difficult to disclose in one interpretation all approaches (economic,
legal, accounting, valuation). Thus, by combining the economic, legal, accounting, valuation sides to
understand the essence of the IA, this notion can be interpreted as the following: intangible assets are
identified and evaluated long-term and current assets that are not physically embodied, represent the rights
to intellectual property, the use of natural resources, property and organizational and economic privileges,
can bring economic benefits and have the ability to influence the formation of the value of the enterprise,
increase its profitability and competitiveness.

Conclusions. In the interpretation of the concept of IA scientists emphasize the following main features:
non-negotiable long-term assets; have no material form (real embodiment); capable of generating profit
(economic benefits); represent the rights and benefits for entrepreneurial activity; one of the types of
enterprise resources; have value (to be appreciated); can be identified (including separated from the
enterprise). The following should be included to the dubious characteristics of IA, found in the definition of
scientists: created independently or involved from the side; obtained as a result of creative or innovative
activity; are meaningful and reliable; generated by unique organizational projects or practices of human
resources management; codified descriptions of specific knowledge; have the par value of objects of
industrial and intellectual property and other similar property rights.

It is recommended to consider intangible assets as identifiable and evaluated long-term and current
assets that are not physically embodied, representing the rights to intellectual property, the use of natural
resources, property and organizational and economic privileges that are able to bring economic benefits and
have the ability to influence formation of the value of the enterprise, increase its profitability and
competitiveness.
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Definition of IA, set forth in the Law of Ukraine «On state regulation of activities in the field of technology
transfery, is expedient to state in the following: intangible asset is an object (objects) of intellectual property
rights, as well as rights to use natural resources, property, organizational, economic and other benefits,
recognized in accordance with the procedure established by the law. This definition will more fully disclose
the rights to IA objects for the groups set out in PAS 8, the Accounts plan, and the Methodological
Recommendations for the Accounting of Intangible Assets. Currently, the question of accounting for
negotiable intangible assets is poorly researched and controversial. Therefore, further research should be
directed to the development of accounting methods for current IA, as well as the introduction of their definition
in the accounting theory and practice.
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3.-M. B. 3adopoxHuil, 0.e.H., npoghecop, TepHoninbCbKull HauioHabHUl eKoHOMIYHUL yHisepcumem (Ykpaika);

B. B. AlcuweHa, k.e.H., 0oueHm, TepHoninbCbKull HauioHanbHUl eKoHOMIYHUL! yHisepcumem (YkpaiHa).

HemamepianbHi akmueu sik 06°ekm o6AiKky i ynpaeniHHs

Y cmammi posensiHymo noensidu 84eHUX-eKoHoMicmig W00 PO3yMiHHS CymHoCmi noHSmMmSs HemamepiansHi akmusu (HMA) ma
ix poni y cucmemi ynpasninHs nidnpuemcmeom. OCHOBHOK Memok nposedeH020 AOCTIOKEHHA € yOOCKOHaNeHHs NOHAMIUHO20
anapamy. Cucmemamu3auis nimepamypHux dxepen ma nidxodig 0o po3ymiHHsi cymHocmi HMA 3aceidduna, wo icHyromb pisHi
nidxodu Ao usHayeHHs ix cymHocmi (ekoHoMiHul, topuduyHull, byxeanmepceKull, OUiHOYHUL), SKi PO3KPUBAOMBCS Y HayKosill
nimepamypi i HopMamugHo-npPagogux 00KyMeHmax. AKmyarnbHicmb 8upiweHHs uiei Haykogoi npobieMu noniseae 8 momy, wo Yyepes
iCHy8aHHs po3bixHocmel y eKOHOMIYHOMY, topuduyHomy, byxeanmepcskomy i oyiHoYHOMY nidxodax do po3yminHsa cymHocmi HMA
8i0bysaembcs 3Ha4YHUL po3pueg Mix memodonoeieto byxeanmepceko2o 0bniky HMA i cyyacHumu sumozamu ynpasninHs. CknadHicms
y mpakmysaHHi noHsmms HMA nonsieae 8 momy, wo 80HU 8KkmYawmb 8 cebe pisHi 3a npupodoto 0b’ekmu. MpoaHanizogaHo |
8LIOKPEMIIEHO 03HaKU, wio xapakmepusytomb HMA. BusignieHo nepesaeu ma Hedoniku akmyarbHux nioxodig 0o 8usHa4eHHs cymHocmi
HMA, siki poskpusarombcsi y Haykoaili nimepamypi | HopmamugHo-npasosux doKyMeHmax. 3anPONOHOBaHO YMOYHEHHS MITyMaYeHHS
NOHAMMS  «HeMamepianbHi akmusu» 0e NOEOHaHO EKOHOMIYHI, HPUOUYHI, byXeammepChKi, OUIHOYHI, ynpaemiHChbKi nidxodu.
HemamepianbHumu akmusamu pekomMeH008aHo 8saxamu ideHmucpikosaHi i ouiHeHi d0820CMPOKOSI U NOMOYHI aKmu8U, Ki He Marme
hi3u4HO20 8mineHHs, sensmb cobor npasa Ha 06’ekmu iHmenekmyasnbHoi 8acHoCMi, KOpUucMysaHHs NPUPOGHUMU pecypcamu,
malHoM ma opeaHizayiliHumu U eKOHOMIYHUMU npusinesmu, 30amHi NPUHOCUMU EKOHOMIYHY 8ueody ma Maomb eracmusocmi
ennugamu Ha (hopMysaHHs eapmocmi nidnpuemcmea, nidsuwysamu (1020 npubymkogicmb i KOHKYPEHMOCNPOMOXHICMb.
3anponoHogaHo ymoyHumu pedakuyiio susHayeHHss HMA, HagedeHoz2o 8 3akoHi YkpaiHu «[1po depxasHe peaymogarHs OisimbHocmi y
cgepi mpaHcehepy mexHonoeiti», wo 003sonume binbW NOGHO poskpumu npasa Ha ob'ekmu HMA 3a epynamu HagedeHuMU 8
(C)B0 8, INnaHi paxyHkie i y MemoduyHux pexomeHdauisix 3 byxeanmepcbko20o 061Ky HemamepianbHux akmueig.

KntoyoBi croBa: BM3HaHHS, iAEHTU(IKALiS, iHTENeKTyanbHa BRACHICTb, HTENMEKTyarbHWA KaniTan, HeBiguyTHi akTuBM,
HemartepianbHi aktnei (HMA), HeMoHeTapHi akTBK, He0BOPOTHI akTMBK, 06TIK, OLIiHKA.
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