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is exposed. Current models of state regulation

of the tourism market in the world are analyzed.
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models in tourism is proposed.
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Ukrainian and international experience of the

university’s patent and licensing management

in the term of improving its competitiveness is

analyzed. The main indicators of the university’s

patent and licensing activity are determined.

The list of necessary internal regulatory

documents is compiled. Recommendations

according to use of intellectual property at the

university are developed. The regulation of the

distribution of royalties from exploitation of

inventions is paid attention.
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The key aspects of innovation development

in Ukrainian economy are considered.

Innovative activity of Ukrainian industrial

enterprises, financial sources of supporting an

innovation activity and the trends of its

development are analyzed. The causes of

Ukrainian lack in innovative development are

determined. The ways to increasing our

country’s competitiveness in the global high-

tech economy are proposed.
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The necessity of implementing innovative

model of Ukrainian l ivestock industry’s

development and the complexity of this problem

of distinguishing its basic components are

proved. The stages of implementation of

innovative transformations in livestock industry

and indicators for estimation of its innovative

product’s efficiency as a major factor in

improving the efficiency of livestock industry

are proposed.

Keywords: state, innovation, innovative

development, livestock industry, innovative

transformations, efficiency, productivity.
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»

,

.

: -

, , -

, .

The necessity of introduction of management

costs associated with providing and improving

product quality in domestic wearing apparel

companies is proved. A sequence of steps that

you need to make is demonstrated. Based on

Pareto charts for the number of defects have

been found out at the stage of interoperable

and finish control as well as for the cost of

fixing of them and on the basis of the ABC-

analysis the «bottlenecks»  in the system of

quality control of the analyzed company is

indicated. This made it possible to developed

proposals for its improvement.

Keywords: managerial system if costs on

quality, Pareto chart, ABC-analysis, wearing

apparel companies.

© Â³êòîð³ÿ Ëåâêóëè÷, 2013.

.

,

, ,

.

, .

, , ,

Âïðîâàäæåííÿ óïðàâë³íñüêèõ ³ííîâàö³é íà ï³äïðèºìñòâàõ



62 Óïðàâë³íñüê³ ³ííîâàö³¿ 3/2013 ð.

Â. Ëåâêóëè÷
Îñîáëèâîñò³ âïðîâàäæåííÿ ñèñòåìè ...

,  – 

 – .

 – ,

.

, ,

.

,

, , . . -

 [1], .  [2], .  [3], .  [4], .  [5] .

.

. . ,

, , ,

.

,

 [6].

,

, , ,

, , ,

,

.

, , , .

,

:  50% 

,  – 40%,  –

10% [7, . 414].

, , .  [3],

, , ,

. ,

, ,

 [8].

, , ,

. , ,

, ,

, .

, ,

,

.

 « »,

 380 . ,



Óïðàâë³íñüê³ ³ííîâàö³¿ 3/2013 ð. 63

, ,

,

.

), .

,  (

) . ,

, .

 (

) ,

 - , .

, ,

, ,  « »

.

 1.

 1
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 (1.06.2012 . – 30.06.2012 .)
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 ( . 1).
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9. 32 2034 1,57 100
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) .) .)  ( .) (*)
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2. 308 1,57 483,56 203,1

3. 232 1,43 331,76 139,34
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6. 200 0,38 76 31,92

7. 180 1,59 286,2 120,2

8. 150 1,05 157,5 66,15

9. 32 1,4 44,8 18,82

10. 2034 – 3739,3 1570,52

.) .)

1 2 3 4 5 6

1. 457,82 457,82 29,15 29,15

2. 331,27 789,09 21,09 50,24

3. 203,1 992,19 12,93 63,17

4. 201,9 1194,09 12,86 76,03

5. 139,34 1333,43 8,87 84,9
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2. 29 59 15,18 30,89

3. 25 84 13,09 43,98

4. 23 107 12,04 56,02
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7. 16 162 8,38 84,82

8. 15 177 7,85 92,67

9. 14 191 7,33 100

10. 191 – 100 –
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 ( .) .) (*)

1. 30 1,2 36 15,12

2. 29 1,35 39,15 16,44

3. 25 29,45 736,25 309,23

4. 23 1,59 36,57 15,36

5. 21 1,37 28,77 12,08

6. 18 2,59 46,62 19,58

7. 16 2,29 36,64 15,39

8. 15 90,35 1355,25 569,21

9. 14 3,49 48,86 20,52

10. 191 – 2364,11 992,93
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*  0,42 .
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 5, 

 (  6).
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 (  V32 – 
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(01.06.2012 . – 30.06.2012 .)
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 ( .)  ( .)

1. 569,21 569,21 57,33 57,33

2. 309,23 878,44 31,14 88,47

3. 20,52 898,96 2,07 90,54

4. 19,58 918,54 1,97 92,51

5. 16,44 934,98 1,66 94,17

6. 15,39 950,37 1,55 95,72

7. 15,36 965,73 1,54 97,26

8. 15,12 980,85 1,52 98,78

9. 12,08 992,93 1,22 100
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Ë³àíà ÑÊ²Á²ÖÜÊÀÓÄÊ 65.016.7(075.8)

²ÍÍÎÂÀÖ²ÉÍ² ÇÀÑÎÁÈ Ä²ÀÃÍÎÑÒÈÊÈ ÍÅÑÏÐÎÌÎÆÍÎÑÒ²

ÒÀ ÉÌÎÂ²ÐÍÎÑÒ² ÁÀÍÊÐÓÒÑÒÂÀ Ï²ÄÏÐÈªÌÑÒÂ

Â ÀÍÒÈÊÐÈÇÎÂÎÌÓ ÌÅÍÅÄÆÌÅÍÒ²

-

-

.

-

.

: ,

, , ,

, ,

, , -

.

The problems and gaps of accounting in

bankrupt organizations in the context of

establishing efficient anti-crisis management

system are considered. Premium efforts for

improving the law on bankruptcy and overcome

the negative aspects of the practical appli-

cation of the institute insolvency in Ukraine

are proposed.

Keywords: anti-crisis management, legal

system, diagnostics, liquidation, financial

inability, bankruptcy, accounting, credit debt,

reorganization.

© Ë³àíà Ñê³á³öüêà, 2013.
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Îêñàíà ÊÎØÓËÜÊÎ,
Âëàäèñëàâ ÊÎØÓËÜÊÎ

ÓÄÊ 331.101.262: 658

ÐÎÇÐÎÁËÅÍÍß ÒÀ ÂÏÐÎÂÀÄÆÅÍÍß ÓÏÐÀÂË²ÍÑÜÊÈÕ

²ÍÍÎÂÀÖ²É ÄËß ÐÎÇÂÈÒÊÓ ËÞÄÑÜÊÎÃÎ ÊÀÏ²ÒÀËÓ
ÍÀ Ï²ÄÏÐÈªÌÑÒÂÀÕ

-

,

. -

-

, , ,

.

: ; -

, , ,

;

.

The determination of market value of human

capital by means of worker’s personalized

cards that show investment in each employee

is proposed. The innovative approaches to the

management and conservation of human

capital in the enterprise by introducing the

complex of legal, psychological, financial,

ecological procedures are considered.

Keywords: human capital; complex of legal,

psychological, financial, ecological procedures;

worker’s personalized card.
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, .

The key aspects of the logistic optimization

of industrial enterprises’ personnel flows are

considered. The question of the elasticity of

labor time as a factor of influence on the

formation and development of industrial

enterprises’ human potential. The algorithm for

forming flexible labor time as an adaptive

mechanism for identifying enterprises’

differentiated needs for production capabilities.

Keywords: human potential, flexible forms

of employment, personnel flow.
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ÆÈÒÒªÂÎÃÎ ÖÈÊËÓ ÎÐÃÀÍ²ÇÀÖ²ÉÍÎ¯ ÊÓËÜÒÓÐÈ
Ï²ÄÏÐÈªÌÑÒÂ ÒÎÐÃ²ÂË²
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.

Priority role of organizational culture in

building enterprise’s competitive advantages

is proved. The features of life-cycle formation

of trading enterprises’ organizational culture in

conjunction with company’s life-cycle phases

are considered. The approach to assessing the

strengths and weaknesses trading enterprises’

organizational culture is developed.

Keywords: organizational culture, life-cycle

phases, components of organizational culture,

strengths and weaknesses of organizational

culture.
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It is improved that the need for reform of the

corporate relations system in Ukraine is the

result of unreasonable decisions making at

different levels of economic management

during the mass privatization of state property.

In concrete examples it is shown that solving

the problems of thousands joint stock

companies requires the use of innovative

approaches to corporate governance. Feasi-

bility of the priority actions implementing in the

field of commercial law and corporate

governance to align interests of corporate

relations participator is proved.

Keywords: corporate relations, corporate

governance, emitents of equity rights, joint

stock companies, limited liability company.
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recession are determined. Their possible sub-
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The article analyzes the current experience

with venture capital in the context of innovation

enterprise. Suggestions on international

experience regarding direction of venture funds

to invest in innovative development of Ukrainian

enterprises.

Keywords: venture capital investing, venture

capital, innovation enterprise innovation

development.
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Actual problems of efficiency of investment

in enterprises’ innovation activity are considered.

Conceptual ideas of a comprehensive model

of estimation of organization’s effective

performance according to specific of innovation

activity are adapted. The model of subordi-

nation and relationship effects of innovation

activity is proposed. The scorecard system for

estimating of innovation activity is developed.

Keywords: innovation activity, investment,

effect, efficiency, estimation techniques,

economic value added, market value added,

balanced scorecard.
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in educational activities that make marketing
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in modern terms, developed guidelines for the
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in the direction of orientation of the client’s
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