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THE CHOSEN DETERMINANTS OF INVESTMENT  

ATTRACTIVENESS OF REGIONS 

 

Developing a universal list of regional attractiveness determinants represents, beyond any 

doubt, a difficult task. It becomes even more complicated due to the fact that for different investors 

the same factors can be of larger or smaller importance in terms of particular economic activities. In 

case of an entrepreneur selling all his/her production outside regional markets the regional sales 

market absorption capacity does not have to be of the utmost importance. These entities which carry 

out manufacturing processes based on operational staff do not consider important the supply of 

university graduates speaking foreign languages. A company rendering consulting services will 

probably focus on more important investment determinants than the local climate, natural resources 

and the surrounding landforms. Additionally, the universal approach issue is complicated owing to 

the specific and unique advantages available only in selected areas (e.g. access to the sea, numerous 

relics of the past, location along the country border, attractive natural resources, strong and rich in 

their traditions academic centres, congenital entrepreneurship of residents). The table below 

presents an attempt to offer the list of investment attractiveness determinants referring to regions. 

The particular factors were divided into six thematic groups (economic, socio-cultural, political and 

administration quality, technological and innovative, natural and image specific). 

Table 1 

The list of chosen determinants of investment attractiveness of regions 

Thematic groups of 

factors  
Determinants of investment attractiveness 

Economic 

• the level and pace of economic development, 

• regional market absorption, 

• access to sales markets, 

• transport accessibility of a region, 

• technical infrastructure condition, 

• ecological infrastructure, 

• telecommunication infrastructure quality, 

• the diversification of existing industry sectors, 

• production capacity, 

• the development of SME, 

• economic situation of the functioning entities, 

• competition from other regional entities, 

• foreign investments structure, 

• the structure of property prices, 

• spatial management structure, 

• waste management, 

• the development of metropolises, 

• regional unemployment structure, 

• the existing labour resources, 

• tax abatement system, 

• offered, complex packages of investment relieves, 

• special economic zones functioning, 

• proximity to the sources of raw materials or spare parts supply, 

• foreign exchange rate risk, 

• costs of credit, 

• supply and energy costs, 

• the course of inflation processes, 

• the availability of diverse funding sources, 

• venture capital availability, 

• labour costs, 

• regional community wealth, 
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• legal regulations, the stability of execution regulations, 

• the implementation of funds for regional development, 

• the possibility of market niche exploration, 

• the salary structure of employees, 

• the functioning of modern organizational structures, 

• the structure of private ownership, 

• business environment institutions, 

• financial institutions, 

• recreation and leisure infrastructure, 

• costs of living in a region, 

• the functioning of professional activation programmes, 

• advisory and consulting companies, 

• the system of professional trainings. 

Socio-cultural 

 

• demographic structure of regional community, 

• the supply of tertiary education graduates, 

• the supply of qualified personnel, 

• the supply of unskilled personnel, 

• the supply of personnel with good command of foreign languages, 

• the availability of management personnel, 

• social infrastructure conditions, 

• entrepreneurial attitudes of regional community, 

• openness to organizational and cultural changes, 

• climate for entrepreneurship, 

• local community mobility, 

• the sense of regional identity, 

• regional community creativity, 

• public safety, 

• international exchange at different social levels, cultural and scientific exchange, 

• globalization trends, 

• the pace of urbanization processes, 

• social ecological awareness, 

• consumption structure in a region, 

• the diversity of leisure time spending forms, 

• the availability of services meeting the needs of enterprise sector employees, 

• business ethics, 

• local community living standards resulting from material status and satisfaction from 

current life situation, 

• the system of values in force, 

• community participation in solving developmental problems. 

Political and 

administration quality 

• the activity of local government institutions in attracting investors, 

• political scene stability, 

• strong leadership inspiring social community members, 

• social and political conflicts occurrence, 

• the involvement of politicians in the development of entrepreneurship, 

• the continuity of conducted pro-development policy, 

• the functioning of significant national and international institutions in the region, 

• regional leadership for entrepreneurship development, 

• cooperation of regional institutions at national and international level, 

• the power of trade unions, 

• the level of acceptance for activities undertaken by local authorities and the community, 

• the level of internal and external client service by public institutions‘ employees, 

• professional management, 

• the command of foreign languages by public institutions‘ employees, 

• the functioning and updated complex offer for investors. 

Technological and 

innovative  

• high schools and research centres presence, 

• entrepreneurship incubators and technological incubators, 

• technology transfer centres, 

• advanced technologies of regional products, 

• production quality diversification, 

• high-tech industry sectors development, 

• innovation of regional products and services, 

• knowledge-based economy, 
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• cooperation of scientists and entrepreneurs, 

• regional community consensus for innovation, 

• the structure of intellectual capital, 

• the structure of research and development expenditure presented by public and 

commercial institutions, 

• legal protection of innovative solutions, 

• support for regional innovation systems, 

• the implementation of regional innovation strategies, 

• pro-innovative attitudes creation among investors and regional community, 

• research infrastructure condition, 

• the implementation of new technologies. 

Natural  

• climatic conditions, 

• landforms, 

• available natural resources, 

• favourable geographical location, 

• the rationalization of natural environment resources management. 

Image 

• regional brand at national and international arena, 

• the attractiveness and brand of products and regional services, 

• the image of a region functioning in the general public opinion, 

• the prestige of population working and living in a region featuring a recognizable brand, 

• establishing the sense of loyalty towards a region, 

• experiences and opinions of the existing investors. 

Source: Author‘s compilation based on [1], [2], [3], [4], [5], [6], [7], [8], [9], [12] 

 

The majority of presented determinants are of traditional nature and appear in studies referring 

to the investment attractiveness or the competitiveness of regions in different configurations and 

arrangements. The relatively new area to be considered is the group distinguished within the 

framework of image-specific determinants [10]. 

Having assumed that international investment competitiveness and attractiveness of a region 

constitute the most desirable condition, these regions which offer brand products should be most 

successful in competing on international markets [11]. On the other hand, these regions which are 

competitive at an international market present better capacity for the brand products creation. Such 

a relation results from the experience gained in the course of rivalry in an international 

environment. Attention should also be paid to opinions and experiences of the existing investors. 

Potential investors, especially the foreign ones, can pay attention to information received from other 

entrepreneurs. Positive information can facilitate investment choices and shorten the process of 

searching for an optimal region to initiate business activities. 
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SYSTEM TRANSPORTU DROGOWEGO W POLSCE – WYBRANE PROBLEMY 

ZARZĄDZANIA NA POZIOMIE LOKALNYM I REGIONALNYM 

 

I. Decentralizacja kompetencji zarządczych w zakresie infrastruktury drogowej w Polsce 

wpłynęła na deregulację funkcjonowania systemu transportowego. 

Decentralizacja władzy, wprowadziła w Polsce następujący podział administracyjny: 

 

Tabela 1 

Zestawienie jednostek podziału terytorialnego - stan w dniu 01.01.2011 r. 

Wyszczególnienie 

Jednostki podziału terytorialnego 

województwa powiaty 

miasta na 

prawach 

powiatu 

gminy 

ogółem miejskie wiejskie 
miejsko - 

wiejskie 

POLSKA 16 314 65 2479 306 1571 602 

Źródło: Opracowanie własne na podstawie danych GUS.
1
 

 

Powyższy podział, wpłynął też na kształt budżetów poszczególnych jednostek 

administracyjnych oraz kompetencje decyzyjne. Ponadto wraz z podziałem administracyjnym kraju, 

podzielono także majątek państwowy, ustalono też źródła dochodów poszczególnych jednostek 

samorządowych. Za tym podziałem, „podzielony‖ został też krajowy system transportowy, w 

szczególności system transportu lądowego. Na krajowy system transportowy w Polsce składają się 

poszczególne podsystemy:  

 regionalny - wojewódzki, w którym samorząd posiada kompetencje do koordynacji 

przewozów kolejowych na poziomie wojewódzkim - intra regionalnym, a także wg nomenklatury 

ustawowej kompetencje dotyczące wyłącznie dróg wojewódzkich; 

   lokalny (powiatowy, gminny), w którym samorząd koordynuje infrastrukturę dróg 

powiatowych oraz gminnych. 

Stawiając pytanie, czy system transportowy jest systemem centralnym, czy 

zdywersyfikowanym, nasuwa się odpowiedź, iż system centralny winien składać się ze 

zintegrowanych systemów lokalnych. W tym względzie najważniejszym uwarunkowaniem z 

                                                 
1
Strona internetowa Głównego Urzędu Statystycznego, www.stat.gov.pl, dostępna w dniu 2012-10-02. 
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