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In the article researched the essence of the bank marketing innovation, investigated the main innovative
products that Ukraine banks are offering, analyzed the competitive position of banks in the Ukraine banking
market. Regularitied between innovation and strengthening competitiveness of the bank. Outlined areas to
improve bank marketing innovation.
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. 1.  « »
 2013 ., . . [6]

,  « » 

I  2013 .,  « » ( . 2) [5].

 2

 I  2013 . [5]

. .)  (%) 

1 190 924 454 ua - 17,44 19 3,31

2 95 624 096 uaBBB- 8,74 16 1,40

3 91 626 500 ua - 8,37 22 1,84

4 47 615 666 ua + 4,35 21 0,91

5  « » 44 929 442 ua - 4,10 19 0,78

6 38 344 797 ua 3,50 26 0,91

7 37 337 175 ua - 3,41 19 0,65

8 32 721 835 ua - 2,99 19 0,57

9 32 442 086 ua - 2,96 16 0,47

10 29 633 590 ua - 2,71 16 0,43
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. .) (%)  (%)

1 96 191,31 27,59 55,01

2 34 318,77 9,84 47,25

3 21 742,24 6,24 46,28

4 15 927,34 4,57 41,45

5 12 096,93 3,47 41,07

6 12 055,11 3,46 38,76

7 11 257,03 3,23 38,09

8 9 649,74 2,77 43,34

9 9 159,91 2,63 35,87

10 8 333,63 2,39 54,65
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